


Yes, you. 
No matter what your job, or desk you sit at, everything you do, every day of 
the week, helps make our brand thrive. 

Because, if you think about it, taking care of a brand is a lot like maintaining  
a home. It needs an occasional repair. An update from time to time. Kept tidy. 
It can’t be left on its own or it’ll fall down. If it’s well-built, it’ll stand pretty 
much forever, though it still needs to be tended to so very carefully. 

And that’s why you are so very important. 

overstockyou are



brand?
so, what’s a 

“Brand” is a word 
that everyone uses, 
but means something 
different to different 
people. 

A brand is something that really only exists in a customer’s mind. 
Why? Because it’s a set of feelings based on the sum total of all 
interactions a customer has with us. That’s why everything we do 
matters. And why consistency is key. From how we answer the 
phone, organize the site, and select merchandise, to how we design 
our logo, and package purchases. 

Everything we do works together to create an 
impression of who we are and what we’re about. 

we’ve got the answer 



r brand?what’s ou
Overstock is an online 
retailer that’s all about 
helping people create 
their dream home for less.  



dream home?
Is it a mansion? A bungalow? A studio apartment?  
To us, a dream home is really what’s on the inside. It’s the space that 
makes a person feel comfortable, proud, and maybe just a little giddy 
whenever they turn the key. Like people, no two dream homes are the 
same. And that’s why Overstock is here. 

The Overstock brand lives and breathes by the belief that everyone 
everywhere should be able to bring personality to every corner of their 
home — in whatever style that makes their home feel like a home. That’s 
why our assortment of new furniture and decor is so expansive. And so 
well-priced. Because being able to get everything to make a home
fabulous should be affordable, right? 

Our goal is really pretty simple. We just want to inspire people to dream. 
Dream big. Dream in boho. Dream in color. Or in neutrals. It’s all good. 
Just dream. Because we’re here to help make all those wildly, wonderfully 
unique dream homes a reality. 

what’s a 



a dream 
home is 
really what’s 
on the inside



like people, 
no two dream 
homes are 
the same

and that’s why
Overstock is here



promise?what’s our brand

Dream homes for all. With our innovative technology, we’ve always got just what 
our customer wants to furnish a house she loves coming home to – all for less. 

This is why we matter to our customers.



Engaging, fun, authentic, 
and relatable. Never boring. 
We’re like the friend who 
always has the right 
answers.

perso nality?what’s our brand



we’re bold
We’re smart. Analytical. 
Cerebral. We have to be to stay 
ahead. But that’s just part of it. 
Our cleverness shines through 
in our wit. It’s relatable. Fun. And 
makes people want to hang out 
with us.

Not brash. We’re not afraid to 
take a stand, push the envelope, 
or even be a bit rebellious. But 
we always do it with a genuine 
smile. And with a purpose.

We have our act together. We’re 
practical. We make decisions 
that are rational, informed, and 
well-thought out. 

We’re connected. To our communities and 
the world at large. We’re conscientious of 
our position as global citizens and strive 
to do good by others. We always take into 
account how our actions affect others.

we’re clever

we’re awakewe’re sensible



customer?
who’s our

She’s a savvy shopper. She lives for a bargain. A good bargain. 
One that combines great price and great style. Her style. Not 
because she can’t afford to spend, but she just really loves the 
thrill of the hunt for amazing deals. She also likes to be inspired, 
surprised, have lots of choices to pick from, and expects a  
seamless shopping experience. Basically, she wants it all. 
What’s wrong with that?

She’s that woman in your circle whose home always looks great. 
And she loves sharing it with her friends and family. Sure, there 
might be a backpack on the kitchen table, a cup in the sink, or a 
basket of laundry waiting to be done. She has a life, after all. So 
she shops when she can – in carpool line, while clothes dry, or 
during soccer practice. But she’s still created a home that’s  
enviably stylish and pulled together. It all works, from the perfect 
sofa, the just-right area rug, to the lamp that looks one-of-a-kind. 
 
Day in, day out, she’s the reason we do what we do. It’s key to 
remember who she is, what she wants, and what she expects 
from Overstock.  



our partners
We couldn’t do what we do without our partners since they provide the products  
we sell. In turn, we offer them a conduit to get their products in front of customers.  
It’s a strategic arrangement that benefits them and us ... and the value-seeking  
women who shop Overstock.

make it all possible



why just give her what she 
wants when we can delight her 
in ways she may not have even 
thought about?

expect ationsevery day, we try to exceed 



Worldstock is a global fair-trade marketplace that lets our customers 
shop unique works made by artisans from around the world. In turn, this 
creates new economic opportunities for these craftspeople. 

worldstock

even though styles 
and habits might 
change, our
commitment to 
going above and 
beyond is part of 
who we are



Pet Adoptions by 
Overstock is a  
partnership with 
shelters across the 
country that brings 
people and pets  
together. To date, 
nearly 100,000 animals 
have been placed in 
new homes. 

remember, no 
customer will ever 
get tired of being 
pleasantly surprised

pets



1999

2000

Dr. Patrick M. Byrne launches

partner product 
program starts

Worldstock Fair 
Trade launches

club O loyalty  
program launches

aired our first Super 
Bowl commercial

first customer  
service 
appreciation 
week

overstock sells its 
first stocks in
 its IPO

launch famous
“It’s all about the 
O” campaign

overstock.com

2001

2004

2006

2007

2002

2003

2017
open Evergreen, our new 
customer care facility in 
Washington state

first major retailer 
to accept Bitcoin

reached $100M  
milestone in payments 
to Worldstock artisans 
and suppliers 

sponsored 
HGTV’s urban 
oasis

opened 
Peace Coliseum, 
our new LEED Gold 
certified global HQ

2014

2013

2015

2016

2012
overstock.com named 
best retail mobile app, the 
first of 5 consecutive wins

named #2 for  
customer service by 
NRF Foundation and 
American Express

2009

Patrick M Byrne, 
CEO, named Ernst & 
Young National  
Entrepreneur of 
the Year

2010



who makes overstock

overstock?
You. The person next to you. On the other side of the building. At Castle. And 
at Evergreen. We surround ourselves with great people. We walk, talk, and act 
Overstock. That means we respect, trust, and encourage each other. We often 
laugh, sometimes disagree, and are always up for an open, productive  
discussion. We never settle, but instead look forward so that we can be and do 
the best for ourselves and our customers. 

Our people make the difference. 



it’s an evolution
Let’s be clear: we’re not scrapping 
anything. We’re just taking what 
we’ve always done up a notch, or 
three, by freshening up our face, 
clarifying our voice, and being 
consistent across all customer 
touch points. 

bold. bright. and big. 
We know who we are and what we stand for. We’ve got an updated 
logo, a corporate font, and a vivid color palette to play with. We 
express ourselves through distinctive photography, illustration style, 
and copy tone.  All this works together to differentiate us from our 
competitors. Differentiation is how we win.The best brands stay true 
to themselves, but they’re never stagnant. 

Reference Olife for the most current brand 
standards guide.

overstock is ... 



Bringing a brand to life every day is a big responsibility. And a project that never 
ends. It requires all of us, in each department, working together and in alignment  
so that in every way a customer interacts with us, they get a consistent and  
incredible experience. 

Thanks for being Overstock 

whatnext?
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